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ROSA (Review of Sussex Arts) is a beautifully designed and
lavishly printed quarterly arts magazine for Sussex with in-
depth coverage of the region’s cultural legacy and programme.

The story so far

ROSA launched on social media in August 2021 and now has
in excess of 25k followers across Instagram and Twitter. Its
print edition was launched in June 2022 and has a fast-growing
readership of 6k+ per issue. The digital version has a readership
of 4k+per month and a website which aims to become
the one-stop platform for cultural information for Sussex.

Distribution

ROSA is sold in arts venues, museum and gallery shops,
newsagents and supermarkets throughout Sussex as well as
directly through our digital channels. It is also sold at leading
arts fairs, including British Art Fair and London Art Fair.

Who we are

ROSA is published by an experienced team of arts
professionals, a collaboration between journalists from the
former Viva Magazines group, art director Rowena Easton and
the arts marketing company Arts Media Contacts. It has its
offices in Lewes, East Sussex.

Partners

ROSA works in partnership with leading Sussex arts
organisations, including the Royal Pavilion and Brighton
Museums, De La Warr Pavilion, Ditchling Museum, Artists
Open Houses, Sussex Contemporary, Brighton Fringe,
Chichester Open Studios, as well as organisations in London,
such as British Art Fair and London Art Fair which are popular
with ROSA’s audience.

ROSA (Review of Sussex Arts)
The arts magazine for Sussex

Readership

Our target audience consists of artists, arts administrators,
art collectors, and arts and culture lovers of all ages, who
are interested in the cultural offerings of their home county,
as well as visitors looking for a cultural fix whilst on a trip
to Sussex.

Our content

We have plenty of material to work with: Sussex has been a
thriving arts hub for centuries, and home to a rich and diverse
number of talented artists, past and present, from Edward
Burne-Jones to Grayson Perry. The region boasts a ‘string of
pearls’ of world-class venues, including Pallant House Gallery,
Brighton Pavilion, Newlands House Gallery, Glyndebourne,
Charleston, Towner Eastbourne, De La Warr Pavilion and
Hastings Contemporary. The region is also home to many arts
festivals including Brighton Festival (and Fringe), Chichester
Festival Theatre’s annual Festival, Glyndebourne Festival,
Love Supreme, Charleston’s Small Wonder and numerous
well-established open house and studio trails including those
in Brighton, Chichester, Lewes and Arundel.

ROSA’s coverage includes full features as well as previews,
interviews, reviews, news and guides. All written by
experienced arts journalists.

Our mission

ROSA is here to celebrate the extraordinary cultural output of
Sussex, to bring audiences to its events, encourage residents
to travel within the region, and attract visitors. It strives to
bring together Sussex’s cultural communities and build on
the region’s success. Join us.
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Why advertise
with us?

UNIQUE PUBLICATION
There is no other high-end arts magazine/media platform that covers
both counties of Sussex, plus the city of Brighton & Hove.

LONG SHELF LIFE

ROSA is quarterly. Our readers keep it for three months+ and refer
back to it.

HIGHLY EDUCATED READERSHIP
Our readers love the visual arts, museums, literature, theatre, opera,
music and dance.

LARGE ONLINE READERSHIP
Every printed issue is replicated as a web magazine within our website
and receives 4k+ visits per month.

SOCIAL MEDIA

We have over 20k followers across our social media channels, with
a very high engagement rate: @theROSAmag (Twitter) @therosamag
(Instagram)
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Advertisers

Become a ROSA Advertiser

ROSA counts many of the regions greatest art venues, companies
and events as partners and advertisers without whose support we
wouldn’t exist.

Join us.
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Creative Partners /
Gallery Membership

In 2024 we launch a new scheme to support our
venues in publicising their events and inviting new
audiences via ROSA.

The initiative - Gallery Membership - allows our partners to
upload online event listings and create events to invite our
readers to.

For more information contact
Jessica.wood@rosamagazine.co.uk, call 07939 226988
or visit https://rosamagazine.co.uk/register/gallery
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Ad rates

30 days prepayment
Full page £550 £450
Half page £300 £250
Quarter page £200 £150

Covers & premium positions

Outside back cover £850

Inside front cover £645
Inside back cover £550
Double page spread £950
First advert £595

First right-hand advert  £595

annual (x4)
£400
£200
£130

Guaranteed positions (when available) for half and quarter page ads

Confirmed front half of the magazine - additional charge 15%

Confirmed right hand side - additional charge 15%

Confirmed front half, right-hand side — additional 25%

Advertorial and Insert rates on request

DIMENSIONS
Double page spread

QUARTER T
PAGE ull page
Back Cover
FULL PAGE
Half page horizontal
Half page vertical
PAGE HORIZONTAL
VERTICAL

Advert Artwork

(height x width)

280mm x 440mm
(+3mm bleed on all edges)

280mm x 220mm
(+3mm bleed on all edges)

250mm x 220mm
(+3mm bleed on all edges)

132.5mm x 210mm
270mm x 102.5mm
132.5mm x 102.5mm

must be supplied as a JPEG file.
300dpi resolution, CMYK colour.

Full page adverts must include
3mm bleed on all edges.

For further information contact jessica.wood@rosamagazine.co.uk
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Cover Dates
There are four issues of the printed magazine per year. The
artwork deadline will be supplied on confirmation of booking.

Spring 2024

Published 1 March

Covering March/April/May
Advertising deadline 8 February

Summer 2024

Published 1 June

Covering June/July/August
Advertising deadline 7 May
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Autumn 2024

Published 1 September

Covering September/October/November
Advertising deadline 6 August

Winter 2024/25

Published 1 December

Covering December/January/February
Advertising deadline 6 November

Artwork Vetting
ROSA is a highly visual product and its design must reach
certain standards, therefore ROSA’s Art Director vets all artwork.
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